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51 Per Ticket Facility Fee Aimed at Extending Life of Building

Ned W. Bechthold and Providing More Fan Amenities

Virgis W. Colbert

James L. Forbes MILWAUKEE — The Bradley Center Sports and Entertainment Corporation today
Michael F. Hart announced that it will expand its current ticket facility fee from entertainment shows to

Gail A. Lione include all team sporting events effective for the 2007 — 2008 season. A $1 facility fee will
Marc Marotta be applied to each team sports ticket.

Joe Sweeney Steve Costello, President and CEO of the Bradley Center, said the decision to expand

Rolen L. Womack, Jr.  the facility fee to all Milwaukee Bucks, Milwaukee Admirals and Marquette Golden Eagles

e s B games was aimed at helping extend the life of the building and create more fan amenities as

Stephen Costello part of the overall effort to enhance the Bradley Center fan experience. He noted that the
Bradley Center will celebrate its 20™ anniversary next season, and that the building is
considered “old” by sports arena standards.

Over the past decade. Bradlev Center entertainment shows — concerts, rodeos. the
circus, family entertainment events and other programming — have included a $2 facility fee
applied to each ticket purchased. he said. For the 2007 — 2008 season, all tickets purchased
for games hosted by the Marquette Golden Eagles, the Milwaukee Admirals and the
Milwaukee Bucks will include a %1 facility fee. Implementation of the facility fee, its
specific timing and application of it will be administered individually by the three different
teams.

“The Bradlev Center was built entirely without tax money, and the community will
be ever grateful to the late Jane Bradley Pettit for the wonderful gift she gave to the citizens
of our state.” Costello added. “Our nine member volunteer board of directors takes seriously
its responsibilities to properly manage the building and its business affairs, and while our
fiscal condition is strong and we would have preferred to avoid this, the realities that we are
dealing with today require us to find new sources for additional revenue to support the center
and all of our tenants.”

--More--
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Costello noted that several other entertainment venues in Milwaukee already have
something that resembles a facility fee that is applied to all tickets purchased, including the
Marcus Amphitheater at the Summerfest Grounds, the Pabst Theater, Riverside Theater, US
Cellular Arena and the Milwaukee Theater. While called a “historic preservation fee” or a
“building facility charge™ at some of these venues. the charge typically ranges from $2 to $10
on each ticket sold.

Costello noted that the Bradley Center facility fee. like the ones for the Marcus
Amphitheater and US Cellular Arena, will be in addition to a convenience fee charged by
Ticketmaster and a processing fee for tickets that are purchased online or by telephone.

Costello noted that five current NBA facilities already have adopted a facility fee that
is added onto the cost of each ticket. These teams include the Phoenix Suns, the Miami Heat,
the Memphis Grizzlies, the San Antonio Spurs and the Oklahoma City Hornets, which will
return to New Orleans for the 2007 — 2008 season.

Costello said that initial projections estimate that the expanded Bradley Center
facility fee could generate $750.000 - $1 million annually, depending on the number of
games scheduled and the number of tickets sold. He noted that applying the facility fee to the
three team sporting events previously excluded was another step in the Center’s overall effort
to help extend the life of the building. increase fan amenities and generate more revenue.

During the past two seasons, Bradley Center officials have taken several steps as part
of a strategic effort to generate additional revenue. Two vears ago, Bradley Center officials
established Club Cambria, an all-inclusive restaurant-like club that provides a seat for the
game, a meal, dessert and complimentary soft drinks, beer and wine. Additionally, last vear,
the Bradley Center opened a new restaurant called the Courtside Club, which offers a full
range of pre-game meals and appetizers before, during and after sporting events. Costello
noted that both Club Cambria and the Courtside Club have been successful in generating
patrons and additional revenue for the Bradley Center and its teams,

Costello also noted that the Bradley Center hired Levy Restaurants of Chicago to
assume operations and management of all concession and dining programs at the Center. In
addition, he noted that the Bradley Center had hired Event Merchandising Incorporated
(EMI}) of Memphis in 2005 to enhance the retail merchandising operations for all events at
the Bradley Center. Both Levy and EMI started operations for the 2005 — 2006 season, and
both have proven quite successtul, Costello said.

--More--
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